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SUPPLIER IN FOCUS

Todd Eyre
National Account Manager

Tell us a bit about yourself
I have been with Red Bull for the last 7 years, beginning in the 
field in Western Sydney to State Key Account Management, 
to Distributor Partner Management in Melbourne for 2.5 years 
and now most recently moving back to Sydney to manage the  
New Sunrise partnership.

In my free time I enjoy staying active and keeping fit, you will 
most likely find me at the beach on weekends. 

What is the best investment you have  
ever made?
The standard answer would be investing in property; however 
I believe in investing time in building strong relationships, both 
personally and professionally.

How is your company and products 
performing year to date?
Red Bull is performing extremely well. The business continues 
to grow on the back of the amazing work both our employees 
and partners are doing together, we are smashing targets and 
truly setting ourselves up to achieve our goal of becoming the 
number 1 loved and consumed energy drink.

In New Sunrise we are +52% YTD vs LY, our strong growth is 
driven by our core, NPD & Low- calorie products. We have a 
solid plan and partnership supported by in-store activations and 
campaigns to continue this growth into H2 and beyond.

What are you doing to assist New Sunrise 
members to improve sales & profits?
At Red Bull we pride ourselves on having a total beverage 
category focus, supporting New Sunrise members with the latest 
insights to drive sales and profitability. 

We also utilize our brand and assets, whether it be instore 
theatre, our athletes, events, The Wings Team or our national 
campaigns, all translating brand love into can love! 

What is the best piece of advice you could 
share with New Sunrise members?
Premium Energy brands sell: Energy consumers have high brand 
loyalty and know what brands they are looking to purchase, 
ensure that a broad Red Bull range is offered in your store.

Impactful Visibility: Energy drinks are an impulse purchase, 
ensure they are visible across high traffic areas in store, in 
particular the main fridges and at the point of purchase.


