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SUPPLIERs IN FOCUS

Tell us a bit about yourself
I am a National Account Executive with Red Kangaroo Beverages.

Playing sport and keeping fit and healthy has always been a real 
passion of mine throughout my life. Some of my proud sporting 
achievements over the years include playing Rugby League 
for the South Sydney Rabbitohs (under 20’s) in 2013 and then 
winning of a WBFF pro card in Bodybuilding in May 2018.

It is this passion, and a desire to be the very best person that I 
can possibly be, that has drawn me to my role with Red Kangaroo 
Beverages.

Kanguru’s whole purpose for being is “To empower people to 
realise their full potential”, and with a Mission Statement that 
reads: “To create the best possible innovative products, that 
make a difference in people’s lives, by helping them improve 
so that they can achieve more”, Red Kangaroo Beverages is 
certainly the right fit for me.
I honestly believe that Kanguru, will not only add significant 
value to our important Retailers in the way of incremental sales 
and profits but will also have a critical role to play in the health 
and wellbeing of their Customers.

What is the best investment you have ever made?
I believe that my greatest investment has been the time and 
commitment that I have put into living a healthy lifestyle and 
trying to be the best person that I can possibly be.

How is your company and products performing year to 
date?
Our business is showing double digit growth over the last 12 
months with the last quarter showing an outstanding growth 
of 533%. This strong performance has been driven primarily 
through the great support from our valued trading partners and 
the relevance of our products to the Consumer.   

What are you doing to assist New Sunrise members to 
improve sales & profits?
Kanguru are offering New Sunrise members a range of products 
that offer a unique point of difference in the growing “Functional 
Beverages” Category. Our products deliver genuine incremental 
sales and profits by targeting new users and users who have left 
the beverages Category due to outgrowing sugary beverages 
and health concerns. 

We have also backed our products by investing quite heavily in a 
strong 12 months promotional with the New Sunrise Group

Tell us about yourself:
I have been working in FMCG for 18 years. I joined the exciting 
team at Sodastream 4 months ago. Previously I worked for Asahi 
Beverages (Schweppes) and Tibaldi Small Goods.

In particular the AFL (mighty Carlton Football Club) and the NRL 
(Melbourne Storm). Camping and the great outdoors is always 
on the hit list when planning a holiday, but of course, the wife 
needs to approve.

What is the best investment you have ever made?
Buying my first house with my wife after years of renting and 
saving. 

How is your company and products performing year to 
date?
Sodastream continues to go from strength to strength delivering 
strong results across the country. The Petrol and Convenience 
channel in particular has been the main driver in growing our 
cylinder sales nationally by 103% versus prior year with our 
exciting forecourt spare/refill concept.

This is on the back of strong growth in major retail of 73% on 
prior year with our iconic Sodastream Water Makers. 

What are you doing to assist New Sunrise Members to 
improve sales & profits?
Partnering with New Sunrise is a great opportunity for retailers to 
ride the wave on a concept that brings purely incremental sales 
to its members, while earning smiles for rewards in the process. 
The forecourt units are placed in a space that is currently making 
no dollars. Our units are spread far and wide nationally and are 
easily recognised by drivers passing by. Customers are more 
environmentally conscious with their purchases and Sodastream 
is at the forefront with nearly 3 billion plastic bottles saved in 
2019 alone.

What is the best piece of advice you could share with New 
Sunrise Members?
Sodastream continues to gain momentum year on year and 
Petrol and Convenience is where it’s happening. Now is the 
time to become a part of Sodastream with exciting plans to be 
announced shortly that will revolutionise the sparkling water 
category.
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